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What is retargeting

• A cookie based technology

• To anonymously follow audience over the internet

• When somebody visits a website, a piece of code (sometimes referred as 

cookie or a pixel) is placed on their computer

• When this visitor leaves our website, we can still serve them our

advertisments (on Facebook / Google Ads / etc.)

Source: based on Retargeter (n.d.)
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Why is retargeting effective

• We focus our advertising on people who

• Are already familiar with our brand

• Recently demonstrated interest

• Retargeting means higher ROI

Source: based on Whitney (2018)



4

Why is retargeting effective

• We can take advantage of

• Current organic traffic the website is receiving

• Current paid traffic the website is receiving

• To maximize any organic traffic received in the future

• To maximize any paid traffic received in the future

Source: author
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Facebook WCA

• Facebook WCA = Facebook Website Custom Audiences

• It is a feature of Facebook advertising that allows us to run advertisments

to individuals who have previously visited our website

• This can be specified even further, based on:

• People who visited certain webpage of a website

• People who visited certain website with a keyword in the URL

• People who visited on webpage, but not another one

Zdroj: based on Grizzel (2014)
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Creating the pixel

• We need to create a piece of code that will track our desired audience

• Go to Facebook Ad Manager -> Campaign and select Audiences

• Then click on Create a Cutom Audience

Source: author

Source: author
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Creating the pixel

• The generated code need to be inserted into your website

• Between the tags <head> and </head> on each page of the site

Source: author
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Creating the perfect ad

• Main components of a successful retargeting advertisment are:

• Headline

• Image

• Ad Copy

• Call to Action

Source: Hubspot (n.d.)
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Creating the perfect ad

• Headline should contain your brand and / or a Call-to-Action to increase

potential CTR (Click-through-Rate)

• In case of retargeting, this could be „We miss you“ or „Grab a special offer

– just for you“

Source: hubspot.com

Source: Hubspot (n.d.)
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Creating the perfect ad

• Image should be of high quality and large enough in its dimensions

• The image should be eye-catching and memorable

• But should not be overly detailed (for smaller resolutions and mobile)

Source: hubspot.com

Source: Hubspot (n.d.)
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Creating the perfect ad

• The Ad copy should use keywords that resonate with the target market

• Capitalization of letters can be used to make certain words stand out

Source: hubspot.com

Source: Hubspot (n.d.)
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Creating the perfect ad

• Call-to-Action is usually displayed in form of button

Source: hubspot.com
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Retargeting strategy using blog posts

• Every blog post that is intented to be used for retargeting should have

right social sharing title and description (meta tags)

• If the meta tag is too long Facebook will not approve it as an advertisment

• Every blog post on the website will be seen by the former visitors over

and over

• Hence we need to implement CR (conversion rate) elements in those

posts

Source: Hubspot (n.d.)
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Retargeting strategy using blog posts

• Facebook ads allow us to target an audience based on interests

• However, some interests got too expensive to be exploited for a positive 

ROI

• Example: Internet marketers

Source: Hubspot (n.d.)



15

Retargeting strategy using blog posts

• Solution – we create a general ad with broadly targetted (in relation to 

internet marketing) audience to generate as many clicks as possible

• We get short term broad audience -> later we can target long-term loyal

audience

Source: Hubspot (n.d.)
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Usual mistakes when retargeting

• Mistakes in retargeting set-up can cause us to lose money

• Typical mistake – just put the tracking pixel on the website and hope for

good results

• This means that the only information we get is that the visitor landed on 

our website previously

• We need to also observe the bounce rate metric in Google Analytics

Source: Hubspot (n.d.)
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Usual mistakes when retargeting

• If bounce rate is 80 % it means that 80 % of the visitors are not inerested

in what we have to offer

• Or do not like the content

• This means that potentially 80 % of advertising budget gets wasted

resulting in negative ROI

Source: Hubspot (n.d.)



18

Usual mistakes when retargeting

• Solution: Set-up 45 seconds of waiting before tagging them with a 

pixel/cookie

• This means that only interested visitors are being tagged

• We tagged the 20 % of visitors that are interested in our content

Source: Hubspot (n.d.)
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Examples of successful ads

Source: Hubspot (n.d.)



20

Examples of successful ads

Source: Hubspot (n.d.)
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Q & A
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