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Business core
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Five parts of every business

Every business must
= Create something of value

* That people want or need

For price they are willing to pay
* |[n quality that meets their expectations

= And still bring enough profit for owners to
continue operation

Source: based on Kaufman (2012)



Brainstorming

 Companies profit from the fact that people
= \Want to own
= Want to belong
= Want to
* Want to be safe

= \Want to feel

Source: based on Kaufman (2012)
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Market assesment
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This photo, identified by Pixabay, is free of known copyright restrictions.
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What to consider when assessing
a market

Urgency— how much people want the product or
service

Market size — how many people are potential buyers
Price potential — what is the maximum price?

Customer acquisition cost — how much will | pay?

Cost of product / service production

Uniqueness of offer

Source: based on Kaufman (2012)



What to consider when assessing
a market

7. Speed to market?
8. Up-front investment

9. Upsell potential

10. Evergreen potential?

Source: based on Kaufman (2012)



Excercise — market assesment

1. Agency that sells experiences and events
2. Fast food in the city center
3. Mobile application for payments in restaurants

4. Aircraft manufacturer Airbus

Source: author
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Tools of trade

ATL
. TV * Direct marketing

, * Point of sale
* Radio ,

e Sales promotion,

* Internet (display) sampling
* Print * Public relations
e Outdoor * Internet (blogging)

* Events
* Loyalty programs

Can you tell the main difference?
Source: author



Television advertising

e Reaches broad audience

* Delivers the message using audio, video and
text

* |s expensive, but gives credibility to business

* Performance is vaguely measured (rather for
orand building than performance)

Source: author



Television advertising

Source: ads from adsoftheworld.com


http://adsoftheworld.com/media/tv/virgin_mobile_do_it_for_the_data
http://adsoftheworld.com/media/tv/microsoft_girls_do_science
http://adsoftheworld.com/media/tv/hm_modern_essentials

Radio advertising

Reaches broad or local audience
Quite cheap in comparison to TV

Can make good use of audio branding (e.g.
jingles)

Source: author

T-Mobile jingle
https://www.youtube.com/watch?v=bPB-
2RwgHOU



https://www.youtube.com/watch?v=bPB-2RwqH0U

Internet advertising

* Laser targeted audience
* Perfect measurability
* Buying ads per click or per 1 000 impressions

* Viral potential

Source: author



What you can
measure,

you can also
manage

Source: author
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Internet advertising

How to generate ViISItS?

Search engines / paid

Search engines / organic

Display / content network

E-mailing _
Social networks

o Offline channels
Links

17



Internet advertising

Roman Originals

Roman Women's Lace Detail Bodycon Dress Royal Blue
‘2 8 @ * 20 customer reviews

Price: £50.00
Size:

Select || Size Chart | Fit: As expected (92%) -

o

FREE UK delivery
Lace Detail Bodycon Dress
68% Viscose 27% Polyamide 5% Elastane
Dry Clean Only
Fastening: Zip
Inner Material: Lining: Polyamide
» Lace Detail Bodycon Dress
¥ Show More

°

@

Source: amazon.com



Internet advertising

What to measure?

 Number of clicks
 Number of visits

* Click-through rate (CTR)

» Cost per Click (CPC)

» Cost per Mile (CPT / CPM)
 Number of conversions

* Value of 1 conversion

urce: author



Internet advertising

How to measure?
» Google Analytics
» Google AdWords
* Reports from media agency (RTB)

* Other analytical tools

urce: author



Internet advertising
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webdesign praha

Internet Obrazky Mapy Nakupy Videa Vice =

Pfiblizny pofet wysledkd: 770 000 (0,47 s)

Profesionalni www stranky - AtWeby.cz
www.artweby.cz/ -

Originalni grafika a individudlni pfistup. Web precizné na zakazku.
¢ Budape&t'ska 3, Praha 10 - 601 389 224

Design webovych stranek - pixelfield.cz
www._pixelfield.cz/ =

Grafika webu 3ita na miru Vagim potfebam, kontaktujte nas.

wysoka kvalita - osobni pfistup

Reference - Kontakt

Potfebujete www stranky? - proholding.cz
www_proholding.cz/ ~

Wytvofime pro Vas kompletni feZeni na kli€. VyZadejte si nasi nabidku!

Vyhledavaci nastroje

PPC

Zajistime tvorbu webl a webovych stranek - webdesign Praha
www.whitehat. czwebdesign-praha/ ~

Profesionalni tvorba www stranek. Viytvofime vam moderni webové stranky, které vam
pomiZou ziskat nové navitémiky. Webdesign na miru od WhiteHat cz!

Loading data for http-/fwww.whitehat cz/webdesign-praha/

WEB DESIGN PRAHA
www.design-praha.cz/
Webdesign, webova grafika, tvorba WWW stranek, redakénich systému a eshopl,

redesign, sprava webu a SEQ v Praze a okoli. Osobni pfistup.
Loading data for http:/fwww.design-praha.cz/

Giant interactive s.r.o. | Dokonaly webdesign Vasich stranek
www.giant.cz/ ~
Pfedni internetova agentura v oblasti webdesignu a internetového marketingu. Jiz

ﬂdﬁii EEi"iHi’ hii'niii Eiﬂhi T LT

@
Profi web za 9.800 K¢

www suituczf -
Profesionalni webové stranky za
skvElou cenu jen do 28. dnoral

Profesionalni webdesign?
www.inpage.cz/ ~

Wytvofime Vam web dle predstawvy!
Specializujeme se na moderni weby

Web design od profikd
www pixelmate cz'web-design ~
Podivete se na nase portfolio.
S web designem mame zkuZenostil
9 Capkova 244/14, Praha

736142 778

Webdesign pro naroéné
www.unikum czweb-page-design -
774 646 349

Wymyslime vam moderni graficky
web design, kterym se odlidite.

¥ Bubenska 1, Praha 7

Design webu

www.gradesi cz/design-webu *
Chcete originalni a poutavy web?
Vytvofime ho i pro vasi spoleénost.

—roTeo oS e e

+Jan  maa

Source: author
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Internet advertising
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RAW recepty, Smoothies, www.rawsuperfood.cz

Delikatni matové smoothie ... Lahodné smoothie 1 Sdlek mandlového mléka nebo 1Zice
mandlového masla (RAW) ... Antacidum smoothie 2 Zalky napéchované Zpenatem
p—— — rawsuperfood.cz/rawsuperfood/5-RAW-recepty/5-Smoothies

Source: author

.= Diskuse - Smoothie

Ahojte, smoothies jsem si hodné oblibil. D&lam si kaZzdé rano ke snidani a nékdy | po
tréninku. Mékteré recepty, které doma zkougim, publikuji na webu http ...
lidicky.cz/diskuse-nazory/zdrave-recepty/smoothie

Jahodové smoothie recept - Vareni.cz

1 vareni & =

— ﬁ \yborny recept na jahodové smoothie. Vareni.cz - recepty. tipy a €lanky o vafeni. ...
e el Komentafe k receptu Jahodové smoothie

= s — .| TS recepty.vareni.cz/jahodove-smoothie/

= Smoothie recepty pro vase zdravi - SmoothieRecepty.cz

-'-!;'_:rﬂ-l Co je smoothie ... Recept na nizkokalorické a pfitom wiZivné smoothie, které vam pomiZe

shaodit pfebyteéna kila. Pozor, tento recept je na 3-4 porce!
smoothierecepty.cz/

4 recepty na zelena smoothies, Slunecny Zivot

Mio, ty nazvy jsou nejlepdi — Wellness bojovnik smoothie a Green power KaZdopadné vage
recepty jsou pomémé pokrocilé (ja obvykle délam méné ...

slunecnyzivat cz/2014/02/4-recepty-na-zelena-smoothies/

FRESHNESS G NE  Smoothie - recepty - Freshness.cz
o — Ahoj, podélite se 0 smoothie recepty? Zeleninové, ovocné, jakékoliv, miZeme si tady

il vymeénovat info a inspirovat se:) Pfeju hezky den.

T freshness_cz/forum/topics/smoothie-recepty
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Internet advertising

Source: 9gag.com

=0 =
i Hot Trending Fresh TV NSFW GIF Poster Game More v Q LJ o0 i 5 : u
IS {23m| wFoliow 3+ sledovar o
Vhen | walk into McDonalds with $10 to spend > X

® 800110800  AAA AUTO

Subscribe to 9GAG

Email address

Featured




Internet advertising

News/Media/PR

Research/White Papers

Blogs + Blogging

Infographics

Comment Marketing

L
i

ocial Networks

INBOUND MARKETING! —
W (AKA all the “free” traffic sources)

Social Bookmarking

' Document Sharing

Direct/Referring Links Podcasting

Type-In Traffic

Source: Moz.com



Print advertising

Can be quite expensive (depending on the
media)

Good to generate desire and sales as a result
Effective tool for brand building

Better targeting than TV or radio ads

Source: author



BORJE chair
Birch, Gobo white.

$5 5/each

Happy Valentine’s Day.

Source: adsoftheworld.com



Source: adsoftheworld.com



'ORES

DOUBLE LAIT

Source: adsoftheworld.com



Source: adsoftheworld.com



Source: adsoftheworld.com



Outdoor advertising

* Billboards — reaching local audience
e Use of non-traditional media

* Guerilla marketing

Source: author



Source: adsoftheworld.com




WHY IS IT SO HARD
TO SEE BLACK AND BLUE

I'he only illnsion i il

11 you need help or ave able to Belp,comtact s o 2

Source: adsoftheworld.com



www.volkswagen.hu

DIT-WAT] [}

Volkswagen wishes you a happy International Women’s Day. @

Das Auto.

Source: adsoftheworld.com



e Often uses data from CRM

— Name, interests, age

* |s suitable to target local audience

— e.g. Supermarkets

* Drives call to action

Source: author
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https://pixabay.com/photos/magazine-hands-woman-girl-pictures-791653/

e Spreading information among people

» Often uses press coverage

* Nowadays also social networks

Source: author
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Vylety zlate., M\

l Aktivity Soutéz ] Vase tipy l Ambasadofi ] 0 projektu

Vydej se na Expedici Zlaté!

zOEastnl se fotosoutéze a vyhraj hodnotné cery.
Jahk se zacastnit?

Nahraj fotku Jak vas Zlaté doprovazi pri vasich spolecnych vyletech a artivitach a vyhraj.
Souréz probind od 24.3. do 3.5. 2015 a e rozdélend na tfl tematicha hota.

1N o Gl

Vyraz s détml Vyfot' se Nahraj fothu
m vylet s procduhty Zlaté do soutéze

1. kolo (24.3. 06.4.) Indoor aktivity (doma, kultura, muzea...)
2. kolo (O7.4, - 19.4.) Sporcovni akeivity dibovolne sporcovni wyZith

3. kolo (204, - 03.5,) Outdoorove akoivity (v prircde, cesty za poznanim...)

Nahraj fotografii

SOUbOY: | Prochazet.  SoubornevybrEn.
Jméno: Emall: =

D Souhlasim s pravidly zouté e a zpracovanim poshytautychoszobaichadaju.

Source: author

vyheaj!



Builds trust

Educates your audience

Helps to grow brand equity

Can generate direct sales

Source: author



COLLECTIONS EVENTS MYATELIER ABOUT @ APPOINTMENT RESOURCES PRESS CONTACT

MARK INGRAM

ATELIER

v, P
ébﬁ erlise
G Let our expert consultants be your guide.

UPCOMING EVENTS JOIN OUR MAILING LIST TWITTER

. a3y - Beautiful #markingramrealbride Karie is
Oscar de 1a Renta Bridal Trunk Show ENTER SR L \“d:‘ d,_,, ST - Mail
stunning in @amanda_wakeley! Photo: Maile

Jenny Packham Trunk Show Rt : : P &
e A Lani Photography... https://t.co/wfTfH8Mmq8

Source: markingramatelier.com



HOME LOOKS CATEGORIES ABOUT US PRESS

A CUP,OF
Ce

ACOS ACADEMY: FOTOGRAFOVAN/!

acupofstyle@gmail.cc

f LBl+]W]N]

Source: acupofstyle.cz



LOOKS CATEGORIES ABOUT US PRESS Q

(OBLEKNETE SE
PODLE TYPU
POSTAVY

A Cup of Style
doporucuje

N\ AN

WOODIES

2

aybelline Color Whisper in 720 Mocha Muse, #asenka L'oreal Paris Mega Volume MissManga Punky, ocni

stiny Lancome Lotus Splendor 02 Brown Nalint, krajkovd podprsenka Lindex, tilko Zoot

produkni, informaci, schopnosti, provedeni a odstimi je obcas tézké se zorientovat a vybrat si to h ~
" ~
V - —

m... Ll nim to ulehéil. Vyvinul aplikaci Make-up genius, kterd nejen ze shromazduje nékolik look,

Source: acupofstyle.cz



When you picked a service / prod.

1. What is the value for customers?
2. What will be the target group and pricing?
3. What message will you communicate?

4. What is your goal to be reached using the
message?

5. What will you measure?

Source: author
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